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overview AGENDA

I. Welcome & Introductions

II. Process

III. Design
• Plans

• Site

• Exterior
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the DESIGN



departmental plan



floor plan



the SITE
plan ‘B’



approach arrival



SITE

1-story building

Shared Entry & 
Exit Drive
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the EXTERIOR



Q1: words you would like this project to embody

ENLIGHTENING.
• healing
• therapeutic
• serenity,
• nature

• no wrong door

• comfortable
• calming

WELCOMING.

SAFE.



Q2: what makes this project a success

UTILIZATION.

IMPROVED OUTCOMES.

REDUCED NEED FOR THE 
E.D.

• Across all demographics
• Inclusive (for everyone)
• Universal community



Q3: words used to describe a POSITIVE experience

INCLUSIVE.

EFFICIENT.

USER FRIENDLY.

• judgement free

• smooth process

• patients leave with a plan, not with 
more questions

• welcoming staff (helpful)
• comfortable
• feeling safe & supported by 

security, but not seen



Q4: words used to describe a NEGATIVE experience

INSTITUTIONAL.

CHAOTIC.

OVERREACTIVE.

• cold
• sterile
• bureaucratic
• feeling like you’re just another #

• overly secure (fort knox)



Q5: where does the first impression begin

PHONE CALL.

DRIVING UP.

WEBSITE.

• ease of driving up

*want to feel pleased and comfortable
*should look professional



Q6: what is the tone or feeling people should experience

SUPPORTED.

REASSURED.

CONFIDENT.

• came to the right place

• sense of relief (by family)

• no wrong door
• feeling heard

• came to the right place
• no second guessing
• undoing prior thoughts/fear (hard 

to undo in step #2)



Q6: what is the tone or feeling people should experience

SUPPORTED.

REASSURED.

CONFIDENT.

undo prior or perceived negative 
thoughts and fear

(hard to undo in step #2)



Q7: what does the building image want to portray

MODERN.

WELCOMING.

PROFESSIONAL.

• no bars

• calming

• view from ‘back’ is also important

• not institutional
• ‘green’ factor (vibrant, vegetated)

• helps our mission



perspective 1
FIRST IMPRESSION



perspective 2
APPROACH



Questions?


